THE BREADTH AND CONSISTENCY OF CONTENT ACROSS Q2, Q3 AND Q4 2019 IS INCOMPARABLE TO OTHER MEDIUMS
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https://youtu.be/TcMBFSGVi1c
https://youtu.be/bu9e410C__I
https://youtu.be/foyufD52aog
https://youtu.be/S3vO8E2e6G0
https://youtu.be/9SA7FaKxZVI
https://youtu.be/KDnKuFtdc7A
https://youtu.be/BV-WEb2oxLk
https://youtu.be/eSLe4HuKuK0
https://youtu.be/1-q8C_c-nlM
https://youtu.be/wmiIUN-7qhE
https://youtu.be/RSKQ-lVsMdg
https://youtu.be/mYocfuqu2A8
https://youtu.be/wXlBep9uFjI
https://youtu.be/pU8-7BX9uxs
https://youtu.be/adzYW5DZoWs
https://youtu.be/_j5hwooOHVE
https://youtu.be/DYYtuKyMtY8
https://youtu.be/bILE5BEyhdo
https://youtu.be/7TavVZMewpY
https://youtu.be/t433PEQGErc

MEGA BLOCKBUSTERS TO WATCH OUT FOR - Q2, Q3 & Q4 2019

The final Avenger movie of the Marvel Cinematic trailer amassed an incredible 224.6 million views he last three prequals of this movie franchise has

Universe - Phase 3. (globally) in 24 hours, becoming Disney’s ained the No.1 spot in UAE’s Top 10 Movies of

780K Forecasted UAE Admissions most watched trailer in a day. 2013, 2015 and 2017 respectively




The prequal of this movie is the highest-grossing
srror film of all time (as of April 2019). It: Chapter Two

star Jassica Chastain (2 time Oscar nominee, 4 time Golden
Globe nominee and Golden Globe winner) and

James McAvoy (Golden Globe nominee).

aquel which released in 2012 was the highest-grossing

nimated film of all time with over $1 .29 million

Worldwide Box Office earnings.

be the final installment of the Skywalker saga. The prequals
7 and 2015 did over US$1 .3 billion and US$2 billion

in Worldwide Box Office earnings respectively.




MOTIVATE VAL MORGAN CINEMA ADMISSIONS - 2018

Qatar - 550K Bahrain - 290K Kuwait - 600K nudi Arabia - 430K



MOTIVATE VAL MORGAN FORECASTED CINEMA ADMISSIONS - 2019

UAE - 18.2M Oman - 3.7M Lebanon - 500K

Egypt - 1.3M

Y————— Bahrain - 2.6M Ckowalt- 1M




MOTIVATE VAL MORGAN SIZZLE REEL - 2019



https://youtu.be/dedFhaQk0xU
https://youtu.be/dedFhaQk0xU

TOP 5 MOTIVATE VAL MORGAN ON-SCREEN ADVERTISERS (INDUSTRIES) - 2018

* TELECOMMUNICATIONS

* AUTOMOBILES & SERVICES

* PROPERTIES & REAL ESTATE

* FASHION, CLOTHING & READY TO WEAR
e HEALTHCARE, MEDICAL & HOSPITALS

* AUTOMOBILES & SERVICES
* GOVERNMENT DEPT
* ENERGY, OIL & GAS, SOLAR

* MOBILE PHONES & ACCESSORIES
* FOOD AND BEVERAGES

* BANKING, FINANCE & INSURANCE
* TELECOMMUNICATIONS

* AUTOMOBILES & SERVICES

* COSMETICS, PERFUMES & HYGIENE
* WATCHES & JEWELLERY

* AUTOMOBILES & SERVICES

* COSMETICS, PERFUMES & HYGIENE

e AMUSEMENT, RECREATION & LEISURE
* ELECTRONICS & ELECTRICALS

* WATCHES & JEWELLERY

* AUTOMOBILES & SERVICES

* COMMERCE & MARKETING

* BANKING, FINANCE & INSURANCE

* MOBILE PHONES & ACCESSORIES

e AMUSEMENT, RECREATION & LEISURE
* TRAVEL & TOURISM, CAR RENTAL

* MOBILE PHONES & ACCESSORIES

* FURNITURE & INTERIOR DECORATION
* CORPORATE SOCIAL RESPONSIBILITY
* TELECOMMUNICATIONS

* AUTOMOBILES & SERVICES * AUTOMOBILES & SERVICES
* BANKING, FINANCE & INSURANCE * MOBILE PHONES & ACCESSORIES

e COSMETICS, PERFUMES & HYGIENE * AIRLINES & AVIATION
* TRAVEL & TOURISM, CAR RENTAL * PROPERTIES & REAL ESTATE
* ENTERTAINMENT, RADIO & MOTION * ENTERTAINMENT, RADIO & MOTION






