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2018 MVM CINEMA CIRCUIT
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CINEMAS Lo & T

American cinema chain which is the largest in the world, and the first The first and only home-grown cinema chain in the
cinema to launch in Saudi Arabia in February 2018 Kingdom of Saudi Arabia established in 2019
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.REEL

Al Ghurair Centre

1838 Seats.

Experiences

18 Screens
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CINEMA

8 Screens

UAE

Al Jimi Mall

Experiences

21 Screens

VOX

CINEMAS Lo i+ w

The Galleria Al Marya Island

1783 Seats

Experiences

VIP

*Cine Royal added a kids screen with 61 seats to its cinema at Deerfields Mall. The location now features a total of 14 screens and 1964 seats.

Nakheel Mdll

Experiences

15 Screens

Oman

VOX

CINEMAS Lo i 1 w

City Centre Suhar

Experiences

Q Screens

Egypt

YOX

CINEMAS Lo i 3 w

City Centre Almaza

16 Screens

an3<

1401 Seats.

Experiences

Bahrain

YOX

CINEMAS Lo i 1 w

City Centre Bahrain

Experiences

VIP

20 Screens



Saudi Arabia

VOX

CINEMAS Lo i 1 w

Red Sea Mall (Jeddah) Al Qasr Mall (Riyadh)
12 Screens (1422 Seas| 15 Screens (1266 Seafs| KAFD (Riyadh) Panorama Mall (Riyadh)
Experiences Experiences
1 Screen _ 10 Screens _
GOLD IMAX ab db
VIP

The Roof (Riyadh) Kingdom Centre (Riyadh)

2
8 Screens _ 8 Screens _ {( lJ L&L p \ A

CINEMAS Lo i 1+

Experiences Experiences
db VVIP Mall of Arabia (Jeddah) Al Hamra Mall (Riyadh)
15 Screens - 6 Screens _
Riyadh Front (Riyadh) West Avenue Mall (Dammam) Experiences
18 Screens - 6 Screens _ PPERIENCE | |ScReen
Experiences Experiences ) SUITES (| | Jursor,

GOLD & &
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[ ENDGAME HOBBS & SHAW
(April 2019) (August 2019)
Motivate Val Morgan hosted our distinguished clients and advertisers to a Motivate Val Morgan also hosted a ‘Private Screening’ of
‘Private Screening’ of the most anticipated movie of 2019 Fast & Furious Presents: Hobbs & Shaw in partnership with
Avengers: Endgame at Roxy Cinemas - City Walk. Roxy Cinemas at The Beach (IBR).
The screening was held in partnership with Roxy Cinemas, and had an The screening had an attendance of over 70 clients.

attendance of over 100 clients.
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GEMINI MAN

(October 2019)

Motivate Val Morgan held its first-ever ‘Private Screening’ of Gemini Man for disguised clients and advertisers at
Muvi Cinemas - Mall of Arabia in Jeddah.

The screening was held in partnership with Muvi Cinemas, and had an attendance of over 240 clients.
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Highest-grossing Highest grossing Highest grossing digital
movie of all time remake movie of all time animation movie of all time
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CINEMA HIGHLIGHTS IN UAE

R

598 MOVIE RELEASES
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OVER 1 00 BLOCKBUSTER RELEASES

P o VI,

OVER 23M OVERALL ADMISSIONS
(Hollywood Arablc Indian and Foreign Language Mowes)
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- OBBS & SHAW

Screened for Screened for Screened for Screened for Screened for

15 weeks 20 weeks 21 weeks 19 weeks 13 weeks
Over Over Over Over Over
848K admissions 790K admissions 709K admissions 626K admissions 560K admissions




- MALEFTCENT

THE NEXBULEVEL 9P 20 NG MISTRESS:OF EVIL

Screened for Screened for Screened for . Screened for . Screened for
15 weeks 6 weeks 3 weeks 12 weeks 11 weeks
Over Over Over Over Over

486K admissions 468K admissions 455K admissions 425K admissions 382K admissions






https://youtu.be/0R-qIOGyEcw
https://youtu.be/R-eFm--k21c
https://youtu.be/HdFxWg08D54
https://youtu.be/SyTg7RIn-X8
https://youtu.be/u5r77-OQwa8
https://youtu.be/XEMwSdne6UE
https://youtu.be/W_vJhUAOFpI
https://youtu.be/xVFdb_ZF0BU
https://youtu.be/-MYZrPEMxF4
https://youtu.be/RxAtuMu_ph4
https://youtu.be/fl2r3Fwxz_o
https://youtu.be/4TojlZYqPUo
https://youtu.be/ZnKvQbpDYXU
https://youtu.be/sfM7_JLk-84
https://youtu.be/g4U4BQW9OEk
https://youtu.be/X2m-08cOAbc
https://youtu.be/pN1HNkoL2QA
https://youtu.be/ahZFCF--uRY
https://youtu.be/ydnzilTiBcY
https://youtu.be/LdOM0x0XDMo
https://youtu.be/jLMBLuGJTsA
https://youtu.be/0pbLPOrTSsI
https://youtu.be/BIhNsAtPbPI
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COMEDY/DRAMA



MARVEL

(Q)ALT%?SNEQ STUDIOS

MOTION PICTURES

LEGENDARY
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https://youtu.be/8J4-gLAWfnU
https://youtu.be/8J4-gLAWfnU







Feel excited about the launch of cinemas in KSA

Arrive at the cinema before or by the movie
start time

Enjoy watching cinema ads

Believe advertisements are part of the total cinema
experience




Consider cinema ads to be more impactful than
digital ads

Consider cinema ads are more impactful than TV ads

1

V4
5
N\

Recall 1 to more than 5 cinema ads from a cinema

il l/

visit

ﬂ



Cinema advertising is the new growth medium in
KSA. Make cinema advertising an integral part of
your brand’s broader media mix for greater
campaign impact.

Each cinema operator offers unique cinema
< experiences which are in demand. For greater
campaign effectiveness, choose a mix of locations

Effective on-screen cinema advertising requires a
slightly different approach to Digital and TV ads.
Aim for running longer duration cinema ads over
a lengthier time frame with more story-telling to
make them more memorable

Take an integrated approach by combining
off-screen with on-screen advertising for greater
brand recall


http://motivatevalmorgan.com/2020/02/10/cinemas-in-ksa-audience-profile-preferences-and-perception-of-advertising/

admissions in 2019 across the MVM Regional Circuit

(2019 2

(2020 2

Forecasted
Admissions

18.2M

Admissions

18M

(2019 2

Admissions

1.8M

(2020 2

Forecasted
Admissions

2M

(2019 2

Admissions

1.TM

(2019 2

(2020 2

Forecasted
Admissions

1.15M

Admissions

400K

(2019 2

Admissions

600K

(2020 2

Forecasted
Admissions

625K

(2020 2

Forecasted
Admissions

400K

(2019 2

Admissions

6.6M

(2019 2

(2020 2

Forecasted
Admissions

2.85M

Admissions

2.8M

(2019 2

Admissions

2M

(2020 2

Forecasted
Admissions

2.1M

(2020 2

Forecasted
Admissions
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ADVERTISER SHOWCASE
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* TELECOMMUNICATIONS ENERGY, OIL & GAS, SOLAR

* EVENTS, EXHIBITIONS & CONFERENCES FASHION, CLOTHING, READY WEAR
* AUTOMOBILES & SERVICES FOOD & BEVERAGE

* AMUSEMENT, RECREATION & LEISURE BANKING, FINANCE & INSURANCE
* PROPERTIES & REAL ESTATE COSMETICS, PERFUMES, HYGIENE

* BANKING, FINANCE & INSURANCE BANKING, FINANCE & INSURANCE
* TELECOMMUNICATIONS MOBILE PHONES & ACCESSORIES

* AUTOMOBILES & SERVICES EDUCATION & KNOWLEDGE CENTRE
* MOBILE PHONES & ACCESSORIES HEALTHCARE, MEDICAL, HOSPITALS
* FOOD & BEVERAGE * AUTOMOBILES & SERVICES

* TELECOMMUNICATIONS * AUTOMOBILES & SERVICES

* AUTOMOBILES & SERVICES * AIRLINES & AVIATION

* MOBILE PHONES & ACCESSORIES * MOBILE PHONES & ACCESSORIES

* BANKING, FINANCE & INSURANCE * EDUCATION & KNOWLEDGE CENTRE
* MUSEUMS * SPORTS EVENTS AND TOURS

* AUTOMOBILES & SERVICES * AUTOMOBILES & SERVICES

* BANKING, FINANCE & INSURANCE * ELECTRONICS & ELECTRICALS

* GOVERNMENT DEPARTMENTS * GOVERNMENT DEPARTMENTS

* RESTAURANTS, CAFES, CRUISE DINING * FOOD & BEVERAGE

* MOBILE PHONES & ACCESSORIES e COSMETICS, PERFUMES, HYGIENE




INTEGRATED

HERE’S A SNAPSHOT OF SOME CAMPAIGNS




KIBSONS



https://youtu.be/cyjcpBwDSXQ
https://youtu.be/oG5UbYhQjGU
https://youtu.be/eUZlNPpSFx4
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https://youtu.be/SLwpKRWSuhE
https://youtu.be/f0ZMgR13rUM

NESTLE PURE LIFE



https://youtu.be/ZyUokk5Uutc



https://youtu.be/QxEpvCwL9cw



https://youtu.be/MmIdYQJeKxo
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https://youtu.be/GZLxDTK3WAA
https://youtu.be/y08fkDq6J_8

AMA INTERNATIONAL UNIVERSITY



https://youtu.be/y8YEJnZeS40
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https://youtu.be/k_vxymspVh4

SAMSUNG



https://youtu.be/cqO5TuvpPMQ
https://youtu.be/xmIAaWWFbPM

GODIVA
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https://youtu.be/0agfP85uSBo

ATHENA PRIVATE SCHOOL FOR SPECIAL EDUCATION
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https://youtu.be/7RS3BnfBAAs

ON SCREEN

HERE’S A SNAPSHOT OF SOME CAMPAIGNS




MOBILE PHONE MEDIA

2 Bursts (11th April — 8th May 2019 and 6th June - 3rd July 2019)
30 Sec.

3 Bursts (29th April - 5th May 2019, 6th June - 12th June 2019 and
13th June - 26th June 2019)

90 Sec.

UAE and KSA

VOX Cinemas (City Centre Mirdif, Mall of Emirates, Yas Mall, Red Sea
Mall, Riyadh Park Mall and Kingdom Centre), Roxy Cinemas (City Walk), Reel Cinemas
(The Dubai Mall) and AMC Cinemas (KAFD)

VOX Cinemas - City Centre Muscat and City Centre Qurum



https://youtu.be/gn5ZeLMkjI8
https://youtu.be/vL3eTt5h2vQ

PLATFORM/APP



https://youtu.be/Vw_hfk79rco
https://youtu.be/XP0XB9xXPnA
https://youtu.be/kcSY8z4ppZ4

TRAVEL/TRANSPORT



https://youtu.be/_CNjCPEkGos
https://youtu.be/WOyZpDz2b6g
https://youtu.be/yr4r0YE5Ikw

PERFUMES/FRAGRANCES



https://youtu.be/PL33aqKW1aU
https://youtu.be/I58-0YhoodU
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https://youtu.be/j45M1SIp7jQ
https://youtu.be/rfo71FPdaHk
https://youtu.be/-2exp_hvym8
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https://youtu.be/RL0QXyXMXp0
https://youtu.be/mY2rR7HIpkY



https://youtu.be/2yinW0WF2gA
https://youtu.be/Lc3tHdDtvjI
https://youtu.be/FdHZgvmgwpM

LUXURY



https://youtu.be/1hW1uisatkE
https://youtu.be/JbmgTeUawZI
https://youtu.be/kPbQy_4W_QE
https://youtu.be/oO3tRD46ih4
https://youtu.be/hh1ZoPqwAac

ELECTRONICS

14th February — 13th March 2019 28th November - 25th December 2019 (Christmas Campaign)

3 creatives (30 sec. each) 60 sec.

Select Reel Cinemas and Roxy Cinemas locations Reel Cinemas - The Dubai Mall



https://youtu.be/Q7gCfnDJ4cs
https://youtu.be/Sn_Ox52128I
https://youtu.be/2PjfYEAoJBs
https://youtu.be/ie3808lJmsY

RETAIL



https://youtu.be/0K_grD_pzKo
https://youtu.be/57uuf3QX2HM
https://youtu.be/oqrNqpxrNaQ
https://youtu.be/Zykqcs5c6Uc

EVENTS



https://youtu.be/WkI8hRLjL4o
https://youtu.be/O6PM5aMpnkM
https://youtu.be/j8Evu2hZ4qA

TELECOMMUNICATION

28th December 2019 - 10th January 2020 19th December 2019 - 13th December 2020 (Annual Campaign)
2 creatives (30 sec. each) 30 sec.
Kuwait

VOX Cinemas - Doha Festival City VOX Cinemas - The Avenues



https://youtu.be/NcEB0GmIdcE
https://youtu.be/gAHv8MQC0Rs
https://youtu.be/d5uEmyVR0mk

PROPERTIES



https://youtu.be/SmMyHnlznFo
https://youtu.be/wTqCm_I08Sc
https://youtu.be/d5a0m2BGXDo
https://youtu.be/cQe2PIINZME

GOVERNMENT

FOR
THE NEXT

GENERATION



https://youtu.be/GRWD5xsllGM
https://youtu.be/tXWfPKwe5i4
https://youtu.be/lnbiHUJhQqo

FURNITURE



https://youtu.be/6xpDjw8qj9I
https://youtu.be/02l7ywswwc4
https://youtu.be/wrRbMdzNEFA

HOSPITALS/CLINICS

GARDIOLOGY

1550



https://youtu.be/7dP41jy-XoM
https://youtu.be/oncYDycWQ4o
https://youtu.be/ucygZPzGvc4
https://youtu.be/_Wx1ll9ITpk
https://youtu.be/QHPRJzLsUnQ
https://youtu.be/G8vfCLIG1n4
https://youtu.be/dDcg00E1WU4

AUTOMOTIVE (1/2)



https://youtu.be/dF64N4mmDb0
https://youtu.be/W4ndrUCOAyg
https://youtu.be/hlyg9STwokk
https://youtu.be/BqXY3NDfL_s

AUTOMOTIVE (2/2)



https://youtu.be/v7pKxyZn5Ro
https://youtu.be/pfUa1rzufNU
https://youtu.be/lEB372_J4Xs

OFF SCREEN

HERE’S A SNAPSHOT OF SOME CAMPAIGNS




POPCORN BOX BRANDING CAR DISPLAY
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DIGITAL BRANDING (2/2)
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We at Starcom Jeddah would like to wish Motivate Val
Morgan all the best for their business in KSA, since we
believe that their experience in the advertising and media
industry is essential to lift and enhance the Saudi cinema
experience.

The team in KSA are very knowledgeable and supportive,
in terms of restrictions and limitation that we might be
facing in our market. Cinema adverting is new in our
market and somehow very promising. We do believe that

Motivate Val Morgan is the right partner to secure the best

ROI for all our esteemed clients.

With the expansion in KSA we believe cinema will play a
bigger role and will add more weight in the media mix.

Edmond Bouez
Genreal Manager, Starcom Jeddah

66

We developed a great partnership with Motivate Val
Morgan and their dedication to our business is evident in

all aspects of their professionalism. We appreciate their
constant support and flexibility in bringing the new era of
KSA cinema to life. ia

Hani Al Dajani
General Manager, OMD Jeddah

T’

Motivate Val Morgan is a great partner to rely on! The
team is highly professional, and provide invaluable
support to ensure the launch of flawless campaigns.

The demand for cinema advertising in KSA is expanding
exponentially, and their righteous capabilities and
leadership match and manage this flow in the most
effective way. 33

Nameer Abou Ismail
Media Director, Magna KSA

66

Launching a major media channel in a huge market like
Saudi Arabia raised initial concerns amongst advertisers,
but these concerns were instantly diminished through the
seamless penetration of Motivate Val Morgan into the
market, and the immediate positioning it secured as a true
dependable partner rather than being another media
supplier.

We trust that the promising future of cinema advertising in
KSA is in safe hands with this mix of global expertise and
local market knowledge. 33

Rabah Assaf

Business Director, Carat Saudi Arabia



]’

2019 was our first year of working with Motivate Val
Morgan. We admire their cinema presence across KSA,
which has given additional exposure to our brand. We
value their knowhow in the field of cinema advertising and

their amazing customer service and benefits.

We look forward to working with Motivate Val Morgan in
the coming years and we recommend cinema as a medium
for better brand exposure. 3§

S Mohammed Abdulkhader
Marketing Manager, Abukass

]’

Motivate Val Morgan was very supportive and collaborated
with us to shortlist the best cinema advertising options that
would give us good exposure to the right audience. Ahmed

from Motivate Val Morgan is always available and upfront
and keeps us updated about all things relating to cinema
in the UAE and Middle East. 33

Nishant Mishra
Assistant Marketing Manager, Sobha Realty

]’

Motivate Val Morgan has been a great partner in 2019.
They have been so supportive since the opening of the first
VOX cinema in Jeddah, until the successful execution of our
campaign in cinemas across the Kingdom.

Dealing with Motivate Val Morgan has been super smooth,

thanks to their amazing team. | recommend other brands
to start booking cinema campaigns with Motivate Val

Morgan. 3p

Leen Kurbah

Senior Trade Marketing Executive, L'Occitane



~ turns audiences
INto customers

Peter Rabbit 2: The Runaway
Releasing: 2" April 2020
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MOTIVATE VAL MORGAN
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http://motivatevalmorgan.com/

