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Do not use any colour that is not a part of the given
Do not use a drop shadow Do not change or delete any of the elements from the logo brand colour palette
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| COLOUR PALETTE

PRIMARY COLOURS
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SOCIAL MEDIA

| COLOUR PALETTE
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ENGLISH
PRINT, SOCIAL, DIGITAL & WEB

TYPOGRAPHY

HEADING SUB HEADING RUNNING TEXT

Lorem ipsum dolor sit amet,

Lo re m !_0 re m cons.ectetur adipiscir.wg ?”F' sed
ipsum Ipsum dolor

. labore et dolore magna aliqua. Ut
Slt a met’ enim ad minim veniam, quis nhostrud
d O I o r exercitation ullamco laboris nisi ut
consectetur aliquip
MONTSERRAT-ARABIC MONTSERRAT-ARABIC MONTSERRAT-ARABIC

BOLD MEDIUM LIGHT
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| ICONOGRAPHY

GRID SYSTEM
CULTURE RECIPE FOOD WASTE STORIES HEALTHY
REMINDERS
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COMMUNICATIONS
STRATEGY
DEVELOPMENT
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SEPTEMBER
2024

TITLE
MONTSERRAT ARABIC
LIGHT
44 pts

DATE

MONTSERRAT ARABIC
REGULAR

12 pts

SUBTITLE
MONTSERRAT ARABIC
REGULAR

12 pts

TITLE
MONTSERRAT ARABIC
LIGHT
44 pts

DATE

MONTSERRAT ARABIC
REGULAR

12 pts
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TITLE SUBTITLE
MONTSERRAT ARABIC MONTSERRAT ARABIC
MEDIUM MEDIUM
COMMUNICATIONS
TITLE

MONTSERRAT ARABIC

o STRATEGY . sz
COMMUNICATION
DEVELOPMENT OBJECTIVES

DATE
MONTSERRAT ARABIC ——— SEPTEMBER
REGULAR 2024
12 pts
o o1 02 03 04
> DEEPEN DEMONSTRATE INSPIRE ENABLE
O UNDERSTANDING IMPACT ACTION COMMUNITY-LED
@) Rai - . ACTION
aise awareness Highlight the successes and Promote a collaborative . .
about ne’'ma through resulting impact of behavioral approach by emphasizing Provide resources and educatlo.n
a bespoke narrative that is both change in fostering an enduring the benefits of collective to enable the work ‘?f co.mmunlty-
emotional and factual to inspire culture of sustainability. responsibility and action. led programs, and highlight the
long- term change. work being done through a central
ne'ma- owned channel. w
O
<<
o
L
Q
(%2
P
SUBTITLE E
MONTSERRAT ARABIC COMMUNICATIONS -
REGULAR S STRATEGY 78 Q
DEVELOPMENT - i SePTEMBER o2 >
12 pts ’ 2024 <
(%p]
COMMUNI|ICATIONS
MONTSERRAT ARABIC
LIGHT
OBJEC [ VES
DATE
MONTSERRAT ARABIC SEPTEMBER
REGULAR A
12 pts

SAMPLE BREAKER
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Communications Strategy
Development

EVENTS & COLLABORATIONS IMPACT REPORT

e,
THE ROADTO  INTEGRATED { H it
TEXTILE CIRCULARITY < e
INTHE UAE

ghouns uh |
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Communications Strategy
Development

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
Title to be placed here veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
Subtitle + body content commodo consequat. Duis aute irure dolor in reprehenderit in voluptate commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
to be placed here velit esse cillum dolore eu fugiat nulla pariatur. Lorem ipsum dolor sit velit esse cillum dolore eu fugiat nulla pariatur. Lorem ipsum dolor sit
amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
i = - labore et dolore magna aliqua labore et dolore magna aliqua

A

05

Title to be placed here LOREM IPSUM LOREM IPSUM LOREM IPSUM LOREM IPSUM LOREM IPSUM
itle + quis nostrud quis nostrud quis nostrud quis nostrud quis nostrud
Subtitle + body content exercitation ullamco exercitation ullamco exercitation ullamco exercitation ullamco exercitation ullamco
to be placed here laboris nisi ut aliquip ex laboris nisi ut aliquip ex laboris nisi ut aliquip ex laboris nisi ut aliquip ex laboris nisi ut aliquip ex
ea commodo ea commodo ea commodo ea commodo ea commodo
Title to be placed here Title to be placed here
Subtitle + body content Subtitle + body content
to be placed here to be placed here
SEPTEMBER
0 SEPTEMBER
2024 5 2024

Communications Strategy
Development

ne’'ma AT A GLANCE IMPACT REPORT

| Environmental and social impact

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do

m mm m 76 600 eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris
B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet nisi ut aliquip ex ea commmodo consequat. Duis aute irure dolor in

consectetur adipiscing elit consectetur consectetur adipiscing elit reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation

. . . ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis
| Environ mental and SOCIal Im paCt aute irure dolor in reprehenderit in voluptate velit esse cillum

dolore eu fugiat nulla.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
[ J eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut

enim ad minim veniam, quis nostrud.

B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet
consectetur adipiscing elit consectetur
B Lorem ipsum dolor sit amet B Lorem ipsum dolor sit amet

consectetur adipiscing elit

Communications Strategy
Development

AED 3.2

LOREM IPSUM

quis nostrud
exercitation ullamco
laboris nisi ut aliquip ex
ea commodo

AED 3.2

LOREM IPSUM

quis nostrud
exercitation ullamco
laboris nisi ut aliquip ex
ea commodo

AED 3.2

LOREM IPSUM

quis nostrud
exercitation ullamco
laboris nisi ut aliquip ex
ea commodo

;g;ZEMBER 05 SEPTEMBER
2024

05
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Communications Strategy
Development

CHARTS

‘ Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

dolore magna aliqu ur adipiscing elita. I

ZeSRe;

Title Placed Here

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.

Lorem ipsum dolor sit
amet, consectetur

adipisicing elit, sed do.

Lorem ipsum dolor sit
amet, consectetur

adipisicing elit, sed do.

Lorem ipsum dolor sit
amet, consectetur
adipisicing elit, sed do.

Lorem ipsum dolor sit
amet, consectetur

adipisicing elit, sed do.

Goal:

L
Achieve 50% reduction by 2030 & @_
Food Loss Index / Food Waste Index
(Baseline equals 100)

SEPTEMBER
2024

05

Communications Strategy
Development

CHARTS

‘ Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqu ur adipiscing elita.

Title Placed Here

Development

CHARTS

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqu ur adipiscing elita.

Mean average plate waste per diner (in grams)

B Treatment | Control Mean for Ramadan

400

300

200
) I I
0 m
Hilton Jumeirah Hilton RAK Hilton the Walk Hilton Yas Island  Jumeirah Emirates
Tower

Title to be placed here
Subtitle + body content
to be placed here

Title Placed Here

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim.

Title to be placed here
Subtitle + body content
to be placed here

SEPTEMBER

Communications Strategy

2024 05
Baseline

100
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.

50

50% Reduction in Food Loss & Waste

Goal:
Achieve 50% reduction by 2030

Food Loss Index / Food Waste Index
(Baseline equals 100)

2023 - 2024 2025 2026 2027 2028 2029 2030
Base

SEPTEMBER

2024 05
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Dear. Mrs Jane Smith
Senior Executive

Address goes here. Street, City, Country
contact@yourmail.com
000-987-654-321

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum. Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur
magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro voluptatem sequi nesciunt. Nemo enim
ipsam voluptatem quia voluptas.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
laborum. Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut.

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. .

%sz%
John Smeeth

General Manager

nema@nema.ae

Al Mamoura, A Building Al Nahyan
E25 - Abu Dhabi
United Arab Emirates

XXX-XXXXX-XXX

WWW. hema.ae
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Al Mamoura, A Building Al Nahyan
E25 - Abu Dhabi
United Arab Emirates
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Khuloud Hasan Al Nuwais

Secretary General, ne'ma

nema@nema.ae

Al Mamoura, A Building Al Nahyan
E25 - Abu Dhabi
United Arab Emirates
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Khuloud Hasan Al Nuwais

Secretary General, ne’'ma

nema@nema.ae

Al Mamoura, A Building Al Nahyan
E25 - Abu Dhabi
United Arab Emirates
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